Unstereotype Alliance & ISBA: Community Media Directory (UK)

This directory is a living document and will continue to evolve. It has
been organised by inclusion dimension to make it easier to navigate,
however, we fully recognise that there is significant crossover between
tabs, reflecting the compounding intersectionalities that shape lived
experience and community identity.

We are also conscious that there are gaps in this version, particularly
around race, ethnicity and religion, and we are actively working to
address these over time. We welcome suggestions from members. If you
are aware of community media outlets that should be included, please
email melda.simon@unwomen.org so they can be considered for
future updates. We anticipate sharing updated versions approximately
twice a year.

The outlets listed here are provided for reference only. They do not
constitute recommendations or endorsements from UN Women, the
Unstereotype Alliance or ISBA. Brands and agencies should apply their own
internal processes and due diligence to assess suitability, editorial
alignment and brand safety.

For the purposes of this directory, community media is defined as
media created by and for underrepresented communities.

This directory focuses on UK-based outlets only and is intended for
internal use. Please only share with Members of the Unstereotype
Alliance and/or ISBA.

If you'd like an alternative format of this Directory
please contact VanessaV@isba.org.uk



mailto:VanessaV@isba.org.uk

Unstereotype Alliance & ISBA Community Media Directory: Disability

Outlet Name

Establishment

Date

Target Audience Focus Areas

Content Formats

Able Magazine

BSL Zone

Disability Horizons

Disability Review Magazine

Disabled United

Enable Magazine

Motability Magazine

RNIB Connect Radio

Scope's Online Community

Magazine & Digital Publication

TV Programming Block & On-

Demand Service

Digital Publication & Community

Magazine & Digital Publication

Online community / social network /

digital media platform

Magazine & Digital Publication

Customer Magazine

Radio Station

Online Forum & Blog

Independent.

Commissioned by the British Sign
Language Broadcasting Trust
(BSLBT).

Independently owned.

Published by Seven Star Media.

Commissioned by the British Sign
Language Broadcasting Trust
(BSLBT).

Published by DC Publishing Ltd.

Owned by the Motability Scheme (a
registered charity).

Owned by the Royal National Institute
of Blind People (RNIB) charity.

Owned by the disability charity Scope.

1994Disabled people, carers, and healthcare
professionals.

Mobility, health, sport, travel, and lifestyle
features.

2008The Deaf community who use British Sign
Language (BSL) as their first or preferred
language.

Dramas, comedies, documentaries, and
entertainment programmes all presented in
BSL.

2011Disabled people, their families, and carers. Lifestyle, travel, relationships, product

reviews, news, and opinion pieces.

2010Disabled people across all disability
categories, plus carers, healthcare
professionals and industry workers.

Disability news, employment and education,
independent living, motoring and mobility,
travel and leisure, disability sport.

2001Disabled people and wider disability
community (UK-focused, global access)

Disability lifestyle, wellbeing, accessibility,
community support, lived experience
storytelling

2011Disabled people and those working within the Independent living, rights, education,
disability and care sectors. employment, health, and mobility.

1978Motability Scheme members and their Vehicle reviews, scheme news, mobility aids,
families; disabled people and those with long-independent living, member stories.
term health conditions who use the scheme to
lease a vehicle.

2007Blind and partially sighted people, and the
wider disability community.

News, interviews, and features on issues
affecting the blind and partially sighted
community, plus music.

Peer-to-peer support, advice on benefits,
work, relationships, and daily living.

Disabled people, parents, and carers in the

Quarterly print magazine, articles,
newsletters, social media.

Broadcast on Film4 and Channel 4, also
available on-demand.

Articles, newsletters, social media content,
online shop.

Print magazine (A4, high-grade stock), online
articles.

Articles / blogs

Community forums / groups

News & features content

Resource sharing / peer discussion

Bi-monthly print magazine, articles,
newsletters, social media.

Print magazine, online articles.

Online streaming, Freeview Channel 730,
podcasts.

User-generated forum posts, expert-led blog
articles.



Web Link

Social Media Handles

Measurement metrics

Past Partnerships

https://ablemagazine.co.uk/

https://www.bslzone.co.uk/

https://disabilityhorizons.com/

=
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https://www.disabledunited.com/

https://enablemagazine.co.uk/

https://www.motability.co.uk/magazine/

https://www.rnib.org.uk/connect-radio

https://community.scope.org.uk/

Instagram: @ablemag, X: @ablemag

Instagram: @bslzone, X: @BSLZone

Instagram: @disabilityhorizons, X:
@DHorizons

Instagram: @drm_uk

n/a

Instagram: @enablemagazine, X:
@enablemagazine

Instagram: @motabilityscheme, X:
@MotabilityS

X: @RNIBConnect

N/A (Part of Scope's main social
channels)

Self-reported distribution and
readership figures.

BARB viewing figures for broadcast
slots.

Self-reported audience figures, social
media followers.

Self-reported audience figures.

Not publicly available

ABC (Audit Bureau of Circulations)
certified distribution.

Scheme membership data.

Internal audience data.

Member count, user activity
(posts/comments).

A long-running and respected title in the
disability community.

Features advertising and partnerships with a focus on
mobility, healthcare, and accessible travel brands.

The home of BSL television in the UK, funded Not a commercial entity; it commissions work from Deaf-led

by the DCMS.

Reaches more than half a million readers a
month.

Claims a reach of up to 1 million+ across its
print and digital audience.

180k members

21,000+ print circulation, distributed across
the UK.

Distributed to approximately 700,000 active
scheme members.

or involved production companies.

Works with a wide range of brands on sponsored content,
advertising, and product reviews, such as Motability and
Amazon.

Sainsbury's, British Gas/Centrica, Virgin Airways,
Motability, British Paralympic Association, Department for
Work and Pensions, Naidex.

Stannah; Trustford

Partners with organisations for advertising, event
sponsorship, and content. Past partners include the NHS
and various mobility companies.

As a charity-owned publication, advertising is limited to
scheme-relevant partners; brands in automotive, insurance
and accessible travel have featured. Note: not independent
media so commercial advertising opportunities are more
restricted than other titles in this directory.

The UK's leading radio station for the visually Works with commercial partners on advertising and

impaired community.

A large, active online community with
thousands of members.

sponsorship that is relevant to its audience.

Not a commercial entity, but serves as a key insight and
support platform.


https://www.disabledunited.com/
https://www.motability.co.uk/magazine/
https://www.disabilityreviewmagazine.co.uk/
https://www.disabilityreviewmagazine.co.uk/

Unstereotype Alliance & ISBA Community Media Directory: LGBTQ+

1994Primarily gay men, but with a broad LGBTQ+ Celebrity interviews, style, travel, in-depth

Attitude

Diva

GAY TIMES

Gaydio

Hits Radio Pride

PinkNews

QueerAF

ritransgenderUK

Magazine & Digital Publication

Magazine & Digital Publication

Magazine & Digital Publication

Radio Station

Radio Station

Digital-only News Publication

Podcast, Newsletter & Digital

Publication

Online Community

Independently owned.

Independent.

Independently owned by GAY TIMES
Ltd., with community co-ownership.

Independent, with ad sales managed
by Bauer Media.

Owned by Bauer Media.

Independently owned by PinkNews
Media Ltd.

Community Interest Company,
founded by Jamie Wareham.

Community-moderated platform on
Reddit.

appeal.

1994LGBTQIA+ women and non-binary people.

1984 Culturally-savvy LGBTQ+ audience and
allies.

2010Broad LGBTQ+ community and allies in
major UK cities.

2020National LGBTQ+ community and allies, with
a focus on a younger, pop-music-oriented
audience.

2005Broad LGBTQ+ community and allies, with a
large Millennial and Gen Z readership.

2016LGBTQIA+ community and allies, with a
strong focus on trans and non-binary voices
and emerging queer creatives.

2013Transgender, non-binary, and questioning
individuals in the UK, plus their allies.

features.

Community issues, arts, culture, politics,
lifestyle.

Fashion, music, arts, culture, bold journalism.

Pop music, dance music, community news,
interviews.

Pop music, artist interviews, "Tough Talks"
series on community issues.

News, politics, entertainment, celebrity,
lifestyle.

LGBTQIA+ news, identity, gender, sexuality,
trans history, queer culture, and supporting
underrepresented creatives into the media
industry.

Support, advice, resource sharing, news,
community discussion.

content, events.

Print magazine, articles, social media content.

Print magazine, articles, videos, social media
content, events.

FM & DAB radio broadcast, online streaming,
podcasts.

DAB radio broadcast, online streaming.

Articles, short-form video, social media
content.

Weekly newsletter, podcast, online articles,
live events.

User-generated forum posts and comments.



https://www.attitude.co.uk/

https://diva-magazine.com/

https://www.gaytimes.co.uk/

https://www.gaydio.co.uk/

https://planetradio.co.uk/hits-radio/pride/

https://www.thepinknews.com/

https://www.wearequeeraf.com/

https://www.reddit.com/r/transgenderUK/

Instagram: @attitudemag, X:
@attitudemag

Instagram: @divamagazine, X:
@divamagazine

Instagram: @gaytimes, X: @gaytimes

Instagram: @gaydio, X: @gaydio

Instagram: @hitsradiopride, X:
@hitsradiopride

Instagram: @pink_news, X:
@pinknews

Instagram: @wearequeeraf, X:
@wearequeeraf

Self-reported audience figures.

Self-reported audience figures.

Self-reported audience figures.

RAJAR (official radio audience
measurement).

Internal Bauer Media audience data.

Self-reported audience figures via
Google Analytics.

Membership numbers, newsletter
subscribers, podcast downloads (via
Acast).

Member count, user activity
(posts/comments per day).

Up to 1.7 million unique monthly users online; Offers direct advertising and integrated brand partnerships.

best-selling gay magazine in UK & Europe.

World's leading magazine for its target
demographic.

Europe's longest-running LGBTQ+ title.

Over 500,000 weekly listeners.

Advertising partnerships support the DIVA Charitable Trust.

Operates an in-house creative agency (Wax Studio) and
talent agency (Wax Talent) for brand partnerships.

Offers a full suite of commercial options including spot
advertising, sponsorship, and competitions.

National reach via DAB and online streaming.Launched in partnership with The Co-operative Bank.

150 million unique monthly users globally

(over 60% US-based).

Membership-based; exact reach figures not

publicly reported.

75k+ members.

Works with major national advertisers.

Works with a wide range of brands on direct advertising
and sponsored content.

Does not carry advertising. Brand engagement is via
editorial partnership and sponsorship only. Publicis Groupe
UK sponsored the Trans+ History Week podcast series.
Brand Advance holds an organisational membership.

Not a commercial entity; brand engagement is not
applicable in the traditional sense. It serves as a vital
insight platform.


https://www.wearequeeraf.com/

tereotype Alliance & ISBA Community Media Directory: Race & Ethnicity

Outlet Name

tablish

ment Date

Target Audience

Focus Areas

Content Formats

Web Li

Amaliah

Black Ballad

Black Current News

Black Things UK

Digital Media Platform & Agency

Digital Publication & Membership
Community

Digital Publication & Newsletter

Social Media Platform & Content
Agency

Cocoa Girl (and Cocoa Boy)Children's Magazine

Eastern Eye

GUAP Magazine

Islam Channel

Mi-Soul Radio

Panjab Radio

Red Media+ (Red Media

Sales)

Sunrise Radio

The Voice
VOXAFRICA

Word On The Curb

Zee TV

Newspaper & Digital Publication

Digital & Print Magazine, Creative
Agency

TV Channel

Radio Station

UK-based Punjabi-language
commercial radio station delivering
music, news and cultural
programming across AM, DAB, TV
and digital platforms

CTV/VOD  advertising  platform
providing access to a portfolio of
premium streaming inventory and
audiences across connected TV
environments

Radio Station

Newspaper & Digital Publication
TV Channel

Digital Media Platform, Insight &
Content Agency

TV Channel

Independently owned. Founded by
Nafisa Bakkar (CEO) and Selina
Bakkar.

Independently owned, subscription-
based.

Independently owned. Founded by
Nadine White, Britain's first Race
Correspondent at The Independent

Independently owned

Independently owned. Founded by
Serlina Boyd, published by Cocoa
Publishing.

Owned by Asian Media Group (AMG)

Independently owned. Founded by
Ibrahim Kamara and Jide Adetunji.

Privately owned

Independent

Independent, founded by Surijit Singh
Ghuman MBE

Independent

Independently owned

Owned by The Voice Media Group
Independent

Independently owned.

Owned by Zee Entertainment
Enterprises

1995 (in

UK)

2016Muslim women in the UK and globally

2014Black women in Britain and beyond.

2024Black British audiences and the wider diaspora;
readers who want journalism centred on Black lives,
culture, politics and power

2020Black British community and the wider diaspora;
audiences engaging with Black culture, community
news, and Black-owned businesses

2020Black children aged 7—11, their parents, and schools
across the UK

1989British South Asian community

Lifestyle, faith, identity, beauty, culture, and
career — all centred on Muslim women's
voices and experiences.

Lifestyle, careers, culture, identity, news

Black British news and narratives, politics,
culture, identity, heritage, and resistance —
with a focus on stories that challenge erasure.

Black culture, representation, Black-owned
business promotion, racial justice campaigns,
and community advocacy

Black culture, Black role models,

Articles, videos, award-winning podcasts,
social media, newsletters, events, and brand
partnerships.

Articles, newsletters, podcasts, events,
members-only content

Digital newsletter (Substack), print and digital
magazine editions, articles.

Social media content across Instagram,
TikTok, and Facebook; exclusive interviews,
branded content, media partnerships, and
content creation

Print magazine (quarterly), website, school

empowerment, and community; children write subscriptions, journalism workshops.

and create content themselves

News, business, arts, culture, entertainment,
the Asian Rich List

2015Young Black and underrepresented creatives across Emerging and underrepresented artists,

fashion, music, art, and culture.

2004Global Muslim community, with a large UK
viewership

2012Mature audience with a love for soul, R&B, and
house music; strong following in the Black
community.

2000British Punjabi / South Asian audiences (particularly
Punjabi-speaking communities)

2008African and diaspora audience

1989British South Asian community

1982British African-Caribbean community
2008African and diaspora audience

Black British audiences and Gen Z; dedicated
database of 25,000 highly engaged community
members.

British South Asian families

musicians, and creatives across fashion,
culture, and art; talent discovery and
community building

Religious programming, current affairs,
lifestyle, entertainment

Soul, R&B, House, Reggae, Jungle

Punjabi music (Bhangra, folk, contemporary)
Cultural & religious content (incl. Gurbani
programming)

Community news (UK & international)
Lifestyle content (health, family, immigration,
culture)

Premium entertainment & live sport

Ethnic & diversity audiences (incl. South
Asian platforms)

Family & kids programming

CTV/OTT advertising solutions

Bollywood music, news, talk shows, religious
programming

News, current affairs, culture, sport, lifestyle

Music, entertainment, and cultural
programming from across Africa

Black British culture, news, social issues,
youth insight, and DEI communications

Hindi-language entertainment, including
dramas, reality shows, films

Weekly print newspaper, articles, e-paper,
social media, events

Online and print magazine, in-house creative
agency (GUAP Agency), studio facilities, live
events including the annual GUAP Gala,
podcasts

Broadcast TV (Sky, Virgin), online streaming

DAB radio, online streaming, events

Live radio broadcasting (AM, DAB, Sky TV)
Online streaming, mobile app, smart
speakers

Talk shows, interviews, news bulletins
Cultural programming & religious broadcasts

Connected TV (CTV) advertising
Video-on-demand (VOD) streaming inventory
Programmatic / digital video advertising
Broadcast EPG + on-demand portal delivery

AM & DAB radio, online streaming

Monthly print newspaper, articles, videos,
social media

Broadcast TV (Freeview, satellite), online
streaming

Branded content production, sponsored
editorial, UGC campaigns, qualitative and
quantitative research, digital community
building, speaker sessions, and workshops.

Broadcast TV (Sky, Virgin), On-demand
streaming (ZEE5)

https://www.amaliah.com/

https://blackballad.co.uk/

https://www.blackcurrentnews.co.uk/

https://blackthings.co.uk/

https://www.cocoagirl.com/

https://www.easterneye.biz/

https://guap.co/

https://www.islamchannel.tv/

https://mi-soul.com/

https://www.panjabradio.co.uk/

https://redmediaplus.co.uk/

https://www.sunriseradio.com/

https://www.voice-online.co.uk/
https://www.voxafrica.com/

https://www.wordonthecurb.co.uk/

https://www.zee5.com/global/


https://guap.co/
https://blackthings.co.uk/
https://www.amaliah.com/
https://www.cocoagirl.com/
https://redmediaplus.co.uk/
https://www.panjabradio.co.uk/
https://www.wordonthecurb.co.uk/
https://www.blackcurrentnews.co.uk/

Social Media Handles Measurement metrics “ Past Partnerships

Instagram: @amaliah_com, X:
@amaliah_com

Instagram: @blackballaduk, X:
@BlackBalladUK

Substack: blackcurrentnews

instagram.com/blackthingsuk

Instagram: @cocoagirimag, X:
@cocoagirimag

Instagram: @easterneyenews, X:
@easterneye

Monthly digital reach, social
engagement rates, campaign-specific
brand uplift metrics.

Membership numbers, self-reported
audience data.

Newsletter subscribers; self-reported
figures.

Social media follower counts and
platform insights (available via media
kit)

Copy sales, school subscriptions, self-
reported figures.

Self-reported audience figures.

Over 6.2 million monthly digital footprint;
contributor community of over 500.

A leading voice for Black women, with a
growing membership base.

Growing subscriber base; exact figures not
publicly reported. Early-stage publication

building from a high-profile editorial platform.

Combined audience of over 700k followers
across Instagram, TikTok, and Facebook.

Issue 1 sold over 11,000 copies from online
orders alone. Cocoa Girl Distributed in 500
schools across the UK

One of the UK's leading newspapers for the
British Asian community.

Spotify, Tesco, Dove, Lloyds Bank, Lush, Pinterest,
Universal, Waterstones, Sainsbury's, CoppaFeel!, National
Art Pass, MediaCom

Works with brands on research, insights, and marketing to
its community.

Primarily editorially driven at this stage; brand partnership
opportunities available via the publication directly.

Netflix, Disney, Paramount, Lloyds Bank.

Brands in children's publishing, education and family
products are the natural fit.

Partners with a wide range of businesses and
organisations for advertising and event sponsorship.

Instagram: @guapmag, X: @guapmagSocial engagement, campaign-specific Digital media brand with a culturally engaged Kurt Geiger, adidas, Lionsgate+. LinkedIn Annual Blacklist
audience of young Black creatives acrossnittei¢s opa3BUWNEek@hByack creatives) delivered in partnership

with adidas

Instagram: @islamchanneltv, X:
@islamchannel

Instagram: @misoulradio, X:
@misoulradio

Instagram: @panjabradio_, X:
@panjabradio_

Instagram: @redmediasales, X:
@redmediasales

Instagram: @sunriseradio, X:
@sunriseradio

Instagram: @thevoicenewspaper, X:
@TheVoiceNews
Instagram: @voxafrica, X: @voxafrica

Instagram: @wordonthecurb

Instagram: @zeetvuk, X: @ZeeTVUK

Self-reported audience figures, BARB  Broadcasts to over 136 countries worldwide.

where applicable

Self-reported data, event attendance.

RAJAR

Self reported metrics

RAJAR

Self-reported audience figures.

Self-reported figures, BARB where
applicable

371,000 followers and subscribers
across social media; bespoke
campaign and research metrics.

BARB

UK.

Founded by Gordon Mac (founder of Kiss
FM). Has a loyal, established audience.

104k weekly listeners

TBC

A major platform for businesses and charities wishing to
reach a Muslim audience.

Works with brands on advertising, sponsorships, and
events that align with its musical ethos.

Advertisers include Asda, Ford, Vodafone, Western Union,
Tesco, and others

Partners with a wide range of businesses and
organisations for advertising.

The first 24-hour independent radio station for Long-standing advertising relationships with a vast range of

the UK's Asian community.

businesses targeting the South Asian diaspora.

The only national British African-Caribbean Works with a range of public and private sector

newspaper.
The first pan-African bilingual TV channel.

organisations on advertising and sponsored content.
Offers advertising and sponsorship opportunities for brands
targeting the African diaspora.

371k followers and subscribers across social Adidas (global Gen Z insight network), Lionsgate+ (Black

media platforms; dedicated
database of 25,000 engaged members.

community History Month strategy), Home Office, NHS (COVID-19

vaccine communications), NCS. Note: brand engagement
is via content partnership and research commissions rather
than display advertising.

One of the most popular South Asian satellite A primary channel for mainstream brands wanting to reach

channels in the UK.

a broad South Asian household audience.


http://instagram.com/blackthingsuk

Unstereotype Alliance & ISBA Community Media Directory: Religi

Outlet Name

Establish

ment Date Target Audience

Focus Areas

Content Formats

Web Link

Social Media Handles

Measurement metrics

Amaliah

Eman Channel

Equi

Friday

Islam Channel

Jewish News

Mediareach

Premier Christian Radio

Religion Media Centre

Sangat Television

TBN UK

The Church Times

The Jewish Chronicle

The Muslim News

The Sikh Channel
UCB Radio

Utsav Plus (Star Plus)

Windhorse Publications

Digital Media Platform & Agency

TV Channel

Thinktank

Magazine

TV Channel

Newspaper

Marketing Agency

Radio Network

Charity / Media Resource

TV Channel

TV Channel

Newspaper

Newspaper

Newspaper

TV Channel
Radio Network

TV Network

Buddhist Book Publisher

Independently owned. Founded by
Nafisa Bakkar (CEO) and Selina
Bakkar.

Independent, commercially funded.

Independent

Independent

Independent, commercially funded.

Independent.

Independent.

Commercial.

Independent charity.

Independent, owned by a charitable

trust.

Non-profit organisation.

Owned by Hymns Ancient & Modern (a

charity).

Owned by a private consortium.

Independent.

Independent, community-funded.

Non-commercial charity (United
Christian Broadcasters).

Disney Star Network (rebranded from
Star Plus to Utsav Plus in the UK &
Europe in January 2021

Not-for-profit charitable company

2016Muslim women in the UK and globally

2015Muslim communities in the UK and overseas.

2024Policymakers in government and decision-
makers across society.

2024Muslim women aged 18-45, globally
connected, highly educated, and deeply
engaged

2004British Muslim communities and global

diaspora.

1997Jewish communities of Greater London and
surrounding areas.

Brands wanting to reach Muslim and diverse
audiences.

1995Non-denominational, broadly Evangelical
Christians.

Journalists, media professionals, academics.

2012Sikh and Punjabi communities in the UK and
overseas.

Broad Christian audience.

1863Anglican clergy and laity.

1841The UK Jewish community.

1989British Muslim communities.

2009The global Sikh community.

1986Non-denominational, broadly Evangelical
Christians.

2001 (in South Asian diaspora in the UK; primarily

Lifestyle, faith, identity, beauty, culture, and
career — all centred on Muslim women's
voices and experiences.

Entertainment, kids programming, sports,
social issues, live events, all with a focus on
spiritual lifestyle according to authentic
teachings of Islam.

Atrticles, videos, award-winning podcasts,
social media, newsletters, events, and brand
partnerships.

Satellite (Sky channel 747) / cable TV, online
streaming.

Produces ethically-driven research and policy Research reports.

recommendations on issues affecting UK
society at large, drawing on Muslim insight.

FRIDAY began with a simple conviction:
Muslim women in the UK deserve a media

High quality, premium physical magazine,
published twice a year, plus online edition.

platform that reflects the fullness of their lives Member of PPA and regulated by the IPSO.

— not a niche, not a stereotype, but a space
where faith and ambition sit comfortably
together.

News, current affairs, lifestyle, religious
programming.

Community news, opinion, features.

Culturally intelligent marketing, Ramadan

campaigns.

Talk radio, worship music, news.

Improving media understanding of world

religions.

Diverse news, lifestyle and religious content.

Ministry, lifestyle shows, music, films.

News, opinion, church job vacancies.

News, politics, culture, community affairs.

News, community affairs, opinion.

Educational and religious programming
(Sikhi).
Music, Bible-based teaching.

Family dramas, reality shows, talent

UK) Indian, Pakistani and Bangladeshi audiences competitions, comedy, crime, and Bollywood

with an interest in Hindi language general
entertainment.

films. Flagship shows include Anupama and
Ghum Hai Kisi Ke Pyaar Mein.

1974Members of the Triratna Buddhist Community Buddhism, meditation, mindfulness, and

and practitioners from other Buddhist
traditions; readers interested in meditation,
mindfulness, and Buddhist philosophy.

contemporary applications of Buddhist
teachings including social inequality, the
environment, gender, and mental health.

Satellite TV, online streaming.

Free print newspaper, online articles.

Strategy, creative, media buying.

DAB radio, online streaming, podcasts.

Online briefings, events, training, factsheets.

Satellite (Sky channel 763) / cable TV, online

streaming.

Freeview & Sky broadcast, on-demand video.

Print newspaper, online articles.

Print newspaper, online articles.

Print newspaper, online articles.

Satellite TV, online streaming.
DAB radio, online streaming.

24-hour TV channel available on Sky 705,
Virgin Media 803, and YuppTV.

Print books, eBooks, audio recordings,
podcasts, and video teaching resources,
distributed internationally.

https://www.amaliah.com/

https://www.emanchannel.tv/adverti
https://equi.org.uk
. i .

https://www.islamchannel.tv/

https://www.jewishnews.co.uk/

https://www.mediareach.co.uk/

Instagram: @amaliah_com, X:
@amaliah_com

Facebook: emanchanneltv
Instagram: emanchanneltv

X: emanchanneltv

YouTube: EmanChannel TV

Instagram: equiuk

Instagram: @fridaymagazine.co.uk
Pinterest: fridaymagazineuk

Instagram: @islamchanneltv, X:
@islamchanneltv

Instagram: @jewishnewsuk, X:
@jewishnewsuk

LinkedIn: /company/mediareach-
advertising

https://www.premierchristianradio.com/Instagram: @premierchristianradio, X:

https://www.religionmediacentre.org.
uk/

https://www.tbnuk.org/

https://www.churchtimes.co.uk/

https://www.thejc.com/

https://muslimnews.co.uk/

https://www.sikhchannel.tv/
https://www.ucb.co.uk/

https://www.sky.
com/watch/channel/utsav-plus

https://www.windhorsepublications.
com/

@premierradio

X: @relmedcentre

Instagram: sangattelevision
YouTube: SangatTelevisionOfficial

Instagram: @tbnuk, X: @tbnuk

X: @ChurchTimes

Instagram: @jewishchronicle, X:
@jewishchronicle

X: @muslimnews

Instagram: @thesikhchannel, X:
@thesikhchannel

Instagram: @ucbmedia, X:
@ucbmedia

Instagram: @starplus, X: @StarPlus

Facebook: /windhorse.publications

Monthly digital reach, social
engagement rates, campaign-specific
brand uplift metrics.

Impressions, views, subscribers

Readership, social views, interactions,

reading time.

BARB.

Audited distribution.

Case studies.

RAJAR.

Impressions, views, subscribers

BARB (where applicable).

Self-reported.

Self-reported.

Self-reported.

Self-reported.
Internal data.

BARB.

Book sales, distributor data.


https://equi.org.uk/
https://www.fridaymagazine.co.uk/
https://sangattelevision.org/advertise
https://www.amaliah.com/
https://www.emanchannel.tv/advertise/

Past Partnerships

Over 6.2 million monthly digital footprint;
contributor community of over 500.

Over 140m impressions and views across

YouTube, TikTok, Facebook, Instagram and
online.

Useful resource for anyone looking to

Spotify, Tesco, Dove, Lloyds Bank, Lush, Pinterest,
Universal, Waterstones, Sainsbury's, CoppaFeel!, National
Art Pass, MediaCom

East London Mosque, Wahed (halal investment app),
Pullman Hotels and Resorts and many more.

Non-commercial and independent research body. Has a

understand major issues of the day, informed good network within political parties (non-partisan).

by the lived experience of Muslims in the UK.

6200 readership, 475,000 social media views LUSH (health and beauty)

and 33,000 interactions - all from first 3

editions so far. Readers spend on average 3+

hours with each issue.

Reaches 60% of British Muslims; over 2.2M
UK viewers during Ramadan.

Major platform for Ramadan advertising campaigns from
national brands.

21,410 weekly print distribution (2020); 300k+ Offers standard print and digital advertising packages.

digital subscribers.

Over 40 years of experience in Ramadan
campaigns.

Over 1.2 million weekly listeners across its
platforms.

Key resource for UK journalists covering
religion.

500,000 views across all Sangat media
channels.

National reach via Freeview and Sky.

16,000 weekly print distribution; 2M+ annual
unique website visitors.

World's oldest and most influential Jewish
newspaper.

140,000 print distribution; 1.5M monthly
website hits.

Broadcasts across Europe and Canada.
National reach via DAB.

UK's number one South Asian entertainment
channel; 579,000 weekly viewers

Sainsbury's, L'Oréal.

Offers commercial advertising and sponsorship.

Works in partnership with media organisations and faith
groups.

Offers programme sponsorship and partnership
opportunities.

Offers standard print and digital advertising packages.

Offers standard print and digital advertising packages.

Offers standard print and digital advertising.

Relies on donations and community support; offers
partnerships.

Engages in long-term partnerships with aligned charities
and ministries.

Commercial advertising available via Sky Media;
sponsorship packages covering Utsav Plus, Utsav Gold,
and Utsav Bharat as a combined package. Brands across
FMCG, financial services, automotive, and retail have
advertised

The largest independent Buddhist publisher in Not-for-profit; does not carry advertising. Route in for

the UK. Approximately 2,600 Facebook
followers

brands is via book sponsorship or community partnership.
Note: this is a publisher rather than a media outlet, included
as the primary Buddhist community publishing resource in
the UK.
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