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1. Why responsible advertising matters in  
2021

2. The CAN experience according to leaders  
from brands and civil society

3. Questions to ask your agencies andmedia
owners



The Conscious Advertising Network is a  
voluntary coalition of over 100  
organisations set up to ensure that  
industry ethics catches up with the  
technology of modernadvertising.

consciousadnetwork.com //@consciousadnet





CAN Brings Together New & Existing Leadership Across  
Multiple Different Areas to HelpBrands

Shape a Single CombinedSolution



Working Across Our 6 ManifestoAreas

ANTI-FRAUD
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MISINFORMATION HATESPEECH

DIVERSITY&  
INCLUSION



GOAL



GOAL

For all brands to incorporate the  
principlesof the manifestosinto all  

agencybriefs and RFPs.

To Change the Default



Theethicsmust catch up with the  
technology of modernadvertising



Advertising Fuels the Internet

SourceBP



In 2020, worldwide digital ad spending  
wasestimated to be $332.84billion.

eMarketer2020



Advertising Funds GoodContent



VASTLY More Complex



But With Great Power,  
Comes GreatResponsibility

Source SonyPictures



Are you asking  
your agency the  
right questions?



DISINFORMATION



A MORAL AND COMMERCIALIMPERATIVE

At least $235 million in revenue is generated annually  
from ads running on extremist and disinformation  
websites, fueled in part by well-known companies  
across all sectors.

The Global DisinformationIndex



Are youfunding  
Coviddenial?



TheStakes







Advertising funding COVID  
Disinformation











Areyoufunding
ClimateScience
denial?











Are you  
funding  
attempted  
coups?











HATE  
SPEECH



Are youfunding  
Homophobia  
online?











Are you funding
Homophobiaon
TV?



TVP - Poland















Are you  
fundingwhite  
supremacy?



The GreatReplacement

A white nationalist far-right conspiracytheory which states that, with the  
complicity or cooperation of "replacist" elites, white populations are being  

progressively replaced with non-European peoples - through massmigration.



The GreatReplacement  
White Genocide  
Ethnopluralism  
Generation Identity  
White Power

White Pride  
White Separatism  
Red Pill  
Remigration  
Eurabia

Common White SupremacyTerms



Identitarian Movement Austria held a protest  
against ά¢ƘŜ Great wŜǇƭŀŎŜƳŜƴǘέ ƛƴ ±ƛŜƴƴŀΣ  
calling for άǊŜƳƛƎǊŀǘƛƻƴέ and άŘŜ-LǎƭŀƳƛȊŀǘƛƻƴέ a  
week after the Christchurch Terroristatrocity.











United Nations
Global Compact for Migration





The Global Compact reaffirms the sovereign right of  
States to determine their national migration policy and  
their prerogative to govern migration within their  
jurisdiction, in conformity with internationallaw.

This fact was systematically undermined online and  
funded by advertising.





Rebel Media were one of the organisations attacking  
this agreement in 2018.







ΨaǳǎƭƛƳǎ are filthyǎŎǳƳōŀƎǎΩ
Jan2019

ΨaŀƪŜ war onƳǳǎƭƛƳǎΩ
Jan2019





Ψмл ǘƘƛƴƎǎ I hate aboutWŜǿǎΩ

Gavin McInnes, 2017 video published on RebelMedia





ΨaŀƪŜ no mistake, these migrants are like  
ŎƻŎƪǊƻŀŎƘŜǎΩ

Katie Hopkins, 2015, TheSun



The barrel of the Christchurch  
¢ŜǊǊƻǊƛǎǘΩǎGun





Hate and Misinformation is an economicmodel.
People are free to say what they like within the law.

They have no right to be paid.



Diversity&  
Inclusion



Are youmaking  
ads that  
reinforce  
stereotypes?







diverse teams = diverse work = diverse audiences



Are youblocking  
diversemedia?







without funding  
from advertisers,  
minority voices  
will disappear.



Advertising  
Fraud



Are you  
funding  
organized  
crime?



Global ad fraud is estimated at $35 billion in 2020.

Cheq and University of Baltimore





Ψhƴ ŎǳǊǊŜƴǘ ǘǊŜƴŘǎ Ad Fraud is second only to  
the drugs trade as a source of income for  
organisedŎǊƛƳŜΦΩ

WFA2016



/ƘƛƭŘǊŜƴΩǎ  
Wellbeing



Are youlooking  
after the  
wellbeing of  
children?






