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Agenda

Introduction and welcome - Phil Smith, Director General, ISBA
The Media Services Framework 2021 - Andrew Lowdon, Director of Agency Services, ISBA

ISBA & Enders Consulting’s Future of TV Trading Study findings - How ISBA's Broadcast taskforce Group

Is driving industry change — Bobi Carley, Head of TV & Video, ISBA and Sam Taylor, Head of Group
Commercial/Performance Marketing, Direct Line Group

ISBA / AOP / PwC programmatic supply chain transparency study key findings — Clare O'Brien, Head of
Media Effectiveness & Performance, ISBA and Sam Tomlinson, Partner, PwC
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ISBA

Powerful community of marketers

Understanding the industry

Shaping the future

Empowering decision-making

Giving single voice to advocacy
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Our Purpose

« Environment that is transparent, responsible and accountable

« Trusted by public, advertisers and legislators
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Principles

Positive social and economic impact
Media, agency and digital supply chain relationships that deliver value

Thought leadership, learning, advice and guidance
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Our Big, Audacious Goal

Pilot a world-first global prototype for
cross media measurement in 2021,
driven by advertiser demand

Secure industry commitment to roll-out
In 2022
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making communications work
for everyone

Policy paper

Online advertising - call for evidence




One day to register the make-up
of UK advertising’s workforce
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UK advertising’s response to the climate emergency
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How we work with our members
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ISBA Groups
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Thought leadership, learning, advice

and guidance

« Active member engagement
* Online knowledge base

« A proactive agenda: strategic thought
leadership

v e [ 1SBA | Knowledge hub x 4+

<« C o0 @ isba.org.uk/knowledge

i Apps [ News [ Weather Personal Business Y Wunderlist @ Front FootOurind.. @ YouTube Q¥ OneNote

Knowledge hub

Knowledge hub

media effectiveness

Media2020: Refresh

&
ISBA's Media
Services Framework
Contract Template
vai
2 years ago B

&
ISBA/IAB/IPA - HFSS
Joint C 1
Response

Media
Services Directive

&8

Marketing
Effectiveness:
Cutting through the
clutter

COMPAG Recording
January 2021

* HoBOCOGP:

@ Evernote we WeTransfer @ Lifesize @ Zoho

xclude member-only content

Media Agency
Management - Best
Practice Guidelines

A Matter Of Fact - a8
The need for
accountable media
audience data and
how to get it

3 years ago
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Director of Agency Services, ISBA \

The Media Services Framework 2021
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Compliance

Media

Top Line 4 Effectiveness
Planning

Top and bottom Line R g Valu':/

Agency

ISBA's MSF
2021

What are some of
the key changes?

Inventory Media / Confidentiality / Audit & Access / OOH / Agency Group

Advertiser g

Auditor

Understand the supply chain R o d Manage the contract E s d Manage the relationship

One
Voice




The Media Services Framework 2021

Access to the Media Services Framework is only a starting point

* Regular updates

» Access to expertise

» Industry partner sessions

« COMPAG and a new media contract group
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ISBA & Enders Consulting's
Future of TV Trading Study

Sam Taylor, Head of Group Commercial/Performance Marketing, Voice
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ISBA & Enders Consulting’s Future of TV Trading Study

Why ISBA commissioned the Enders Study
« How brands drive these conversations with a collective voice

 Why is it important and what needs to change in TV trading
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ISBA / AOP / PwC programmatic supply chain
transparency study key findings

Clare O'Brien, Head of Media Effectiveness & Performance, ISB
Sam Tomlinson, Partner, PwC
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