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A story of everyday people, helping everyday people.

The B.irth :)f the
Building
Society

Written & performed
by Stephen Morrison-Burke
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The Bill

With Sunil Patel
b Nationwide

Building Society

A message
to myself in
6 months time

Written and performed
by Deanna Rodger
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Are we genuinely speaking Is our media approach
to , supportive of a more
nationwide? Inclusive, fairer society,
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YouGovProfiles

Of all UK adults...

Multi-cultural or Identify as Have a disability Part of a religious
ethnic minority LGBTQ+ community
background (excl. Christian

denominations)

Source: YouGov GB Profiles 2022_05_08
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MEDIA CONSULTANCY




Industry bodies have

d_no need to include Diverse audiences
verse agdlences or are invisible in our
partners in tools and planning and
systems insight tools
Lack of funding CVCIQ of
prevents community n =
partners from |neq u |ty Planners and

brands don’t
consider them or
understand them

levelling up their
offering to attract
advertisers

Community media
partners that do, are
unknown, overlooked

or blocked
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campaign SIGNIN | RECISTER | BULLETINSSIGNUP | SUBSCRIBE

LATEST > > TOP BR/ IES > > CASESTUDIES EVENTS Joss > Q

TRENDING: SCHOOL REPORTS 2022 POWER100 UKRAINE WAR THEKNOWLEDGE PODCASTS

Your media plan is missing a vital component

Despite a consensus that advertisers need to work harder to reach minority communities, “minority media” owners report that
interest remains low. So why is progress in this area so slow?

A =

10 Nov 2020 | Chris Ladd

by Omar Oakes

) Pushing for change: One brand's quest for inclusivity

Knock

| Apoem by Sugar) Poet
& Nationwide

campalgn SIGNIN | REGISTER | BULLETINSSIGNUP | SUBSCRIBE

LATEST CREATIVEWORK TOP BRANDS & AGENCIES > EXPERIENCES > CASE STUDIES EVENTS so8s > Q

Are media agencies complicit in industry's failure
to drive better inclusivity?

Why agencies should forge partnerships with minority-owned media to reach diverse audiences and untapped commercial
potential.

by Rachel D'Cunha

iab

Introduction to digital display advertising for

wners

ebiquity

nielsen
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The UK's leading disability and lifestyle magazine

me Muslim News th!mg @ YUPPT_|V GAVTIVIES K?:‘SO%\ *

StarPlus
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Decrease in those unaware of the brand Closing the gap: Improvement in
from ethnically diverse backgrounds brand health amongst ethnically
diverse audiences

94
o 91

—_ c

2 =

< 0

= >

z 2 O

2 0 80

P £

C 0o

) Q

° <

g =

2 5

&) Z

o

2

T

[

-

S

Base Start Full

Base Start Full

Source: Wavemaker analysis of YouGov Brand Index data
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More people from ethnically diverse

7,000 backgrounds

6,000

5,000

4,000

3,000

2,000

1,000

New Nationwide Members - Non-White Backgrounds Only

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21

Source: Wavemaker analysis using Experian Mosaic and TGl data against Nationwide’s new members
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"\
Audience Personal Planning &
Insight development Investment
Re-think your Broaden your Take a fresh look
target audience horizons at your media
choices
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(» Nationwide

Building Society

Chris Ladd
Head of Media,
Nationwide Building Society
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Wavemaker

Rachel D’Cunha
Strategy Partner,
Wavemaker UK
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Are your
communications
speaking to the full

spectrum of the UK,
Nationwide?




