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A story of everyday people, helping everyday people.

Nationwide x Wavemaker
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Are we genuinely speaking 

to all of UK society, 

nationwide?

Is our media approach 

supportive of a more 

inclusive, fairer society, 

or at odds with it?
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Multi-cultural or 

ethnic minority 

background

Identify as 

LGBTQ+

Have a disability Part of a religious 

community 

(excl. Christian 

denominations)

Source: YouGov GB Profiles 2022_05_08

Of all UK adults…

13% 9% 20% 8.7%
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Payday saveday poster

XNationwide x Wavemaker
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92%
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£1.6m
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+17%

Decrease in those unaware of the brand

from ethnically diverse backgrounds

Closing the gap: Improvement in 

brand health amongst ethnically 

diverse audiences

Source:  Wavemaker analysis of YouGov Brand Index data
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More people joining Nationwide from ethnically diverse 

backgrounds

Source: Wavemaker analysis using Experian Mosaic and TGI data against Nationwide’s new members
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Re-think your 

target audience

Audience 
Insight

Take a fresh look 

at your media 

choices

Planning & 
investment

Broaden your 

horizons

Personal 
development
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Rachel D’Cunha
Strategy Partner, 

Wavemaker UK

Chris Ladd
Head of Media,

Nationwide Building Society
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